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Marketing Analytics 

What is it and how can it benefit your 

organization? 

The digital age has 

revolutionized the very 

nature of marketing. 

Armed with smartphones, 

tablets, PCs, and smart TVs, 

consumers are increasingly 

spending more time on the 

internet. These have 

changed the way 

consumers communicate, 

and the way they shop and 

buy. Consequently, the 

manner in which brands 

engage with consumers is 

also rapidly evolving. 

What is marketing 

analytics? 

Traditionally, marketers 

often make decisions 

based on the data collected from 

individual channels. Marketing analytics, by 

contrast, considers all the marketing efforts 

of the company across all channels over a 

span of time. This is essential for sound 

decision making and effective, efficient 

program execution.  

Additionally, marketing analytics comprises 

of the processes and technologies that 

enable marketers to evaluate the success 

of their marketing campaigns and 

initiatives. This is accomplished by 

measuring performance (e.g., social media 

versus blogging versus channel 

communications).  

Marketing analytics uses essential business 

metrics, such as marketing attribution, ROI,  

and overall marketing effectiveness. 

That’s just what Quantzig provides for your 

business. Our marketing analytics solution is 

uniquely designed to optimize and evaluate 

the overall effectiveness of marketing 

initiatives. 

 

 

 

 

The goal of analytics is to turn data into information and information into 

insights.  

https://www.quantzig.com/


 

 

   

 
 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LATEST INSIGHTS 

  

What are the Top Trends in 

Marketing Analytics 

 Marketing analytics can help decision 

makers, right from the start by assisting in 

market segmentation, target marketing, 

and product positioning. So where is 

marketing analytics heading along with 

the coming digital revolution? 

 

 Optimizing Sales Performance 

with Marketing Analytics 

In our latest engagement, we helped a 

leading consumer electronics 

manufacturer measure and optimize their 

marketing activities and improve business 

performance. 

 

             

 READ MORE 

Refine SEO strategy: Most companies often conduct 

the some level of keyword research to refine their SEO 

strategy. But inorder to take it to the next level, 

companies must decide on which keywords to target in 

the link-building and content creation efforts. 

Experiment frequently: Experimenting offers 

opportunities for businesses to accelerate its growth. 

Testing should provide not only insight but also 

alternatives. Furthermore, it doesn’t have to be an 

unmanageable process; simple business experiments 

work well. Try the test-and-learn approach. Companies 

can take one action with one targeted group, a 

different action (or no action) with a control group, and 

then compare the results. This method keeps the 

process simple, and outcomes become apparent 

without the hassle. 

Improve call-to-action: Analyzing the click-through 

rates of the call-to-action(CTA) as well as the traffic and 

conversion rates of the landing pages can reveal a lot 

about how productive each asset is. Furthermore, this 

also provides hints regarding what can be improved 

about them. 

Focus on specific marketing channels: Companies 

must identify which marketing channels work the best 

for them. Thinking critically about the company’s 

closed-loop analytics can help determine which 

channels are the actual breadwinners and which 

aren't.  Using this data, businesses can adjust their efforts 

accordingly to make the time you spend marketing 

more fruitful. 

Segment e-mail communication: For email 

communication to become successful, it is vital to tailor 

them to specific audiences through segmentation. This 

can be done by leveraging the available data to get a 

better understanding of the target audience. 

Companies must analyze the information gathered 

from the leads via lead-capture forms and lead 

intelligence. Business must the identify the most logical 

groupings based on the company’s buyer personas, 

the information the recipients want from the company, 

the questions they might have, or their stage in the 

buying cycle. 

 

How companies can improve their marketing 

analytics:  

READ MORE 
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For more 15 years, we have assisted our clients across the globe with end-to-end data management and analytics 

services to leverage their data for prudent decision making. Our firm has worked with 120+ clients, including 55+ 

Fortune 500 companies.  

  

At Quantzig, we firmly believe that the capabilities to harness maximum insights from the influx of continuous 

information around us is what will drive any organization’s competitive readiness and success. Our objective is to 

bring together the best combination of analysts and consultants to complement our clients with a shared need to 

discover and build those capabilities and drive continuous business excellence. 

 

 

 

Success Story  
 

Marketing analytics engagement for a 

leading consumer electronics manufacturer 

About Quantzig 

CONTACT US 

Benefits offered: 

Helped the client apply 

analytical tools and techniques 

to real-world marketing 

problems and understand the 

sales performance. 

 

 

Insights offered: 

The solution offered 

helped the client monitor 

campaigns and their 

respective outcomes. 

Challenge: 

The client wanted to identify 

and predict trends in 

customer behavior and 

position their products 

effectively. 
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