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At Quantzig, we firmly 
believe that the 
capabilities to harnes 
maximum insights 
from the influx of 
continuous 
information around us 
is what will  drive any 
organization’s 
competitive readiness 
and success. 
 
Our objective is to 
bring together the 
best combination of 
analysts and 
consultants to  
complement our 
clients with a shared 
need to discover and 
build those 
capabilities and drive 
continuous business  
excellence.

 
Our core specialty lies in offering a 
complete range of analytics solutions 
and services that help in strategic 
decision making across industrial 
sectors.

Our objective is to bring together the 
best combination of analysts and 
consultants to complement our 
clients with a shared need to discover 
and build those capabilities and drive 
continuous business excellence.
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The significance of patient loyalty is 

now being increasingly 

acknowledged among healthcare 

decision makers across the globe. 

But only a fraction of them actually 

take the plunge and implement 

customer lifetime value models to 

gauge loyalty and take proactive 

measures.  

 

 

Despite the increasing demand, 

growing concerns regarding patient 

loyalty, and the new opportunities, 

healthcare players aren’t making 

significant strides in adapting to 

consumerism

 

This free resource highlights the 

importance of customer lifetime 

value models and recommends 

practitioners to implement 

customer lifetime value models 

within their organization.

 

REQUEST 
PROPOSAL

Introduction

Customer lifetime value is a primary 

metric for understanding your 

customers and their needs. To be 

more precise, it’s a prediction of the 

value your relationship with a 

customer can bring to your business 

in terms of accurate numbers. This 

approach helps organizations 

demonstrate the future value they 

can generate from their marketing 

initiatives. This is one of the main 

reasons why your evaluation of 

investments should be based of 

long-term profits rather than short-

term wins.

What is Customer Lifetime 
Value (CLV)?

Quantzig offers end-to-end, 
healthcare data analytics 
solutions which empower 
businesses to break data 

barriers, deliver insights, and 
experience the thrill of getting 

to the answer faster.
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Consumerism in Healthcare

What’s the fuss all about?

Today it’s nearly impossible for healthcare 

players to avoid discussing healthcare 

consumerism. Owing to the rising out-of-

pocket healthcare costs, patients are forced to 

behave like consumers who compare and 

manage a growing set of healthcare options. 

Examining customer lifetime value is a 

common practice across industries, but it can 

understandable push healthcare players out of 

their comfort zone.

 

In healthcare, discussions about customer 

lifetime value may strike some as insensitive. If 

you are of the same opinion, hold on for a 

moment, as our experts are going to let you in 

on a secret- which will help you avoid 

assumptions surrounding the use of customer 

lifetime value models in healthcare. At 

Quantzig, we believe that the concept of 

customer lifetime value in healthcare should 

be embraced for the mutual benefit of the 

healthcare service providers and the patients 

alike. Taking a page from the retail industry, 

considering customer lifetime value models 

can give you a fresh new perspective on the 

importance of patient interactions. As 

healthcare embraces new practices and 

technology to meet changing consumer 

expectations, which continue to be influenced 

by retail and on-demand experiences. 

Customer lifetime value models have taken it 

to the next step by helping businesses to track 

patient journeys and assess their needs.
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How Customer Lifetime Value Models Help 
Healthcare Players?

Did you know? 

 

Customer lifetime 

models help you gauge 

the monetary value of 

your customer 

relationship to determine 

the gross profits 

contributed by an 

individual.

CONTACT US 

Beyond the concept of digitization and the 

use of new patient-facing technologies, there 

are several other cross-industry lessons we 

can apply to support healthcare 

consumerism initiatives. The concept of 

customer lifetime value is frequently used in 

retail and ecommerce sectors to determine 

the costs and associated benefits of 

customer retention and acquisition. When 

applying the same concept to healthcare to 

determine the patient lifetime value, one 

may find it daunting as there would be 

several key aspects to track. 

 

But to do so successfully healthcare players 

will have to make the first move and quantify 

the value of a loyal, returning patient. 

However, quantifying customer lifetime 

value does not immediately transform your 

organization into a cold or uncaring business. 

 Think about it in this way- when the time 

comes for additional care, customer lifetime 

value models can help health systems strive 

to be worthy of that next visit. Understanding 

customer lifetime value can help focus your 

resources on the value of managing each 

patient relationship as an asset. Not only is it 

a logical approach for healthcare, ultimately 

it can also lead to more compassionate and 

improved patient experience.
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What Lies Ahead for Healthcare Players?

Did you know? Customer 

lifetime models help you 

gauge the monetary value 

of your customer 

relationship to determine 

the gross profits 

contributed by an 

individual.

CONTACT US 

Healthcare consumerism calls for a 

massive change in the way healthcare 

organizations work and charge for their 

services. They will have to particularly 

focus on building their analytics 

capability as they strive to operate more 

like a retail business in a highly 

competitive market scenario.

 

 

Here’s what we can expect in the future:

As healthcare adapts to the 

transformations and focuses on 

leveraging value rather than volume as a 

central organizing principle, patient care, 

and service delivery is set to witness a 

profound transformation. Though the 

state of healthcare is constantly being 

refined, the end result of healthcare 

consumerism will certainly give rise to a 

more efficient and cost-effective system 

for all.
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Read the complete success story here: 

https://www.quantzig.com/content/healthcare-

industry-home-health-care

OR

 

Get in Touch with our analytics experts to know 

more!

CONTACT US

SUCCESS STORY

The Business Challenge: To determine the potential value of their customers 

in order to identify the right marketing mix model and strengthen 

their customer retention strategies.

Solutions Offered: The customer lifetime value solutions offered by our 

analytics experts enabled the client to categorize the end-users into two 

segments namely- the most profitable client segment and the least profitable 

client segment. The engagement also assisted them to leverage the use of 

healthcare analytics to enhance customer retention strategies.

Outcome: The customer lifetime value solutions enabled the client to 

devise effective strategies to enhance their relationship with patients. It 

entailed the implementation of a detailed analysis of the patient groups 

to identify strategies that are best suitable to retain and drive profits in 

specific user groups.

Analytics has transformed many industries globally, and 

the healthcare industry is no exception. Today jhealthcare 

analytics not only acts as a tool to cut down costs and 

enhance customer experience but also helps drive business 

growth. Though the majority of players in the healthcare 

industry are unable to leverage analytics to its full 

potential- it is definitely worth investing in.
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 At Quantzig, we help our clients to focus on 

the technically generated insights with 

human perceptions to maximize business 

value. If you would like to learn more about 

our service offerings-

Get in touch!

Get in touch with us here:

https://www.quantzig.com/contact-us
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